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Reseller Middle East has been published by CPI, the 

region’s leading IT publisher for the last 14 years. While 

the IT industry has metamorphosed itself completely 

over the last decade, the publication continues to play 

its dominant role of voice of the channel. It has been 

the ambition of the publication to keep the channel 

community updated on vendor technology and product 

developments and vendors updated on the best interests 

of channel partners over the years.

Today, the IT community faces some of the most 

dramatic transformations taking place around Cloud, 

storage, wireless, smartphones, touch screens and data. 

Channel partners are having to adapt their business 

dramatically and radically to these changes. Many of the 

golden rules of engagement are being rewritten today 

based on the corporate user environment, technology 

dynamics, shrinking market opportunities and increased 

competition.

Reseller Middle East is facing this turmoil head on and 

continues to engage in dialogue with all sides to bring 

to its community of readers, both in print and online, 

valuable feedback, suggestions, opinions and advice on 

the optimal and best way forward. The Reseller team is 

proud to be part of the regional channel community and 

play the role of an unbiased spokesperson and trusted 

advisor.

The publication continues to spin off brand extensions 

in the form of its annual awards, annual survey, top ten 

rankings, regional supplements, round table forums, 

buyer sessions, e-newsletters and monthly supplements. 

We sincerely believe that 2014 will be a win-win period 

for both of us!

EDITORIAL
60% of RME readers consider its editorial 

to be good.

Over 29% of RME readers consider its 

editorial to be excellent.

Over 55% of readers consider RME 

editorial to be good or better than other 

publications within  

the sector.

 

RELEVANCE
Over 80% of readers agree that RME is 

relevant to their business.

 

RECOMMENDATIONS
Over 70% of readers would recommend 

RME to their business associates.

PURCHASING 
DECISIONS
50% of readers often use RME to make 

purchasing decisions based on its 

editorial and advertising content.

50% of readers use RME to make 

purchasing decisions, while 5% rely 

solely on editorial and advertising 

content of RME to make purchasing.  

REadERshIP
30,000 readers per month

THE VOICE OF THE CHANNEL

www.resellerme.com
Cover Feature

Feature

With the explosion of mobile devices, computing on-the-go has now become the 
norm. Reseller ME finds out what this spells out for the channel and the way ahead.

moBile Computing 
Comes of Age

FEaTurE    Mobile computing  
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a lot has been said and 
discussed about mobile 
computing. it has swept 
this generation of 

businesses in the most unexpected 
way possible. and the most 
interesting aspect is how quickly this 
transformation has happened – just 
within the last decade or less. While 
the advantages of these smart devices 
are pretty clear to most organisations, 
what could be an issue is coming to 
terms with the trends that emerge 
around it, namely BYOd, mobile cloud, 
Big data and security. 

Opportunities 
Today, employees prefer using their 
personal devices for their office work, 
this could be because of various 
reasons such as comfort, convenience 
and speed. Experts say it is not 
something organisations can fight but 
accept it by learning to manage it. 

According to Nicolai Solling, 
Director of Technology Services, Help 
AG many organisations are still in the 
process of large scale BYOD rollouts. 
“So in 2014, while we are sure to see 
many more organisations get on board, 
the general themes of security, MDM 
and enterprise mobile apps will remain 
the focal areas.”

Security is definitely one of the 
major concerns for organisations, how 
do businesses demarcate a clear line 
between work and personal affairs, 
when a single device is being used for 
both? And with computing-on-the-go 
becoming the norm, it also means a 
large amount of data is created. How 
can this be managed or regulated? 
Mobile cloud is an attractive solution but 
it too is in its early stages. Employers 
are expected to provide its workforce 
mobile technology that can perform 
without glitches, while on the go. 

But what do these factors mean 
for the channel? To put it in a nutshell, 
Mahmoud Samy, Area Head, Middle 
East, Pakistan and Afghanistan at Arbor 
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NAME OVERALL RANK CATEGORY INDUSTRY RANK TOP EXECUTIVE REVENUE ($M)

Redington Gulf 1 Distributor 1 Raj Shankar 2123

BDL Group 2 Distributor 2 Tamer Ismail 765

MDS UAE 3 System Integrator 1 Sami Esber 650

FDC 4 Distributor 3 Marissa Safe 422

Emax Electronics 5 Retail 1 Neelesh Bhatnagar 415

EES 6 System Integrator 2 Miguel Villalonga 325

Logicom 7 Distributor 4 Michael Papaeracleous 321

Almasa IT Distribution 8 Distributor 5 Mehdi Amjed 310

Jacky’s Electronics 9 Retail 2 Ashish Panjabi 300+

Mitsumi Distribution 10 Distributor 6 Mitesh Shah 245

Top 10 ranking

oThErs

RANkiNg of chANNel plAyeRS

NAME OVERALL RANK CATEGORY INDUSTRY RANK TOP EXECUTIVE REVENUE ($M)

Mindware 11 Distributor 7 Mario Gay 235

Asbis Middle East 12 Distributor 8 Hesham Tantawi 230

CNS 13 Systems Integrator 3 Ihab Al Saheli 170

Westcon Group 14 Distributor 9 Steve Lockie 161

Trigon 15 Distributor 10 Arun Chawla 160

Unatrac ITD 15 Distributor 10 Ashraf Serag 160

Visionaire 16 Systems Integrator 4 Aneeta Gupta 121.5

Despec 17 Distributor 11 Jaison Korath 120

GSME 17 Distributor 11 Ali Sharifi 120

Seven Seas Computer 17 Systems Integrator 5 Nayagam Pillai 120

Aljammaz Distribution 18 Distributor 12 Asim Aljammaz 112

Secureway 19 Distributor 13 Fadi Boustanchi 100

Jumbo Electronics 20 Retail 3 Vishesh Bhatia 72.5

Comguard 21 Distributor 14 Ajay Chauhan 40

Intertec 22 Systems Integrator 6 Naresh Kothari 34

Almoayyed Computers 23 Systems Integrator 7 S.M. Hussaini 32

Prologix 23 Distributor 15 Sarwan Singh 32

Printek Supplies 23 Reseller 1 Manoj Tiwari 32

StarLink 24 Distributor 16 Nidal Othman 30

StorIT 24 Distributor 16 Suren Vedantham 30

HelpAG 24 Systems Integrator 8 Stephan Berner 30

Premier Computers 25 Reseller 2 Prem Menghani 27.6

Al Rostamani Communications 26 Systems Integrator 9 Mohammed Zameer 27.2

Nanjgel 27 Systems Integrator 10 Jude Pereira 25

Paramount 27 Systems Integrator 10 Premchand Kurup 25

Optimus Computer Trading 28 Distributor 17 Meera Kaul 22.5

Lucky Star Computers 29 Reseller 3 K.U. Shankari 18

Spectrami 30 Distributor 18 Anand Chauda 6.7
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MarkET sharE By indusTry acTiviTy

Top valuE-addEd disTriBuTors
Westcon Group

Comguard

StorIT

StarLink

Optimus Computer Trading

Spectrami

Top sysTEMs inTEgraTors
MDS UAE

Emitac Enterprise Solutions

CNS

Visionaire

Seven Seas Computer

Intertec

Almoayyed Computers

HelpAG

Nanjgel

Al Rostamani Communications

Paramount

System 
Integrator 

19%

Retailer 
9%

Reseller 
1%

Distributor 
71%

Key to rankings:
Companies have been ranked based on the annual revenue figures supplied by them
Overall rank refers to the rank of the player across all submissions received
Industry rank refers to the rank of the player within the appropriate category

and ThosE who 
didn’T MakE ThE lisT
Aptec—an Ingram Micro company
Aptec, which was acquired last year and rebranded as 
Aptec—an Ingram Micro Company, did not reveal sales 
figures, citing new company policy. It may be recalled 
that VAD was the fifth in our previous year’s ranking. 

Computerlinks
The VAD is in the process of being acquired by Arrow 
Electronics, and didn’t participate in the survey this 
year. The acquisition is subject to regulatory approvals 
and is expected to close in the fourth quarter of 2013. 
Computerlinks was placed 20th in the last year’s ranking.

Metra Computer Group
Another distribution powerhouse conspicuous by 
absence this year is Metra, which was placed third in our 
previous year’s ranking.

Base=$8.23B, 38 companies

Top disTriBuTors indusTry 
rank

Redington Gulf 2.123 billion 1

BDL Group 765 million 2

FDC 422 million 3

Logicom 321 million 4

Almasa IT Distribution 310 million 5

Mitsumi Distribution 245 million 6

Mindware 235 million 7

Asbis Middle East 230 million 8

Westcon Group 161 million 9

Unatrac ITD 160 million 10

Trigon 160 million 10

GSME 120 million 11

Despec 120 million 11

Aljammaz Distribution 112 million 12

Secureway 100 million 13

Comguard 40 million 14

Prologix 32 million 15

StorIT 30 million 16

StarLink 30 million 16

Optimus Computer Trading 22.5 million 17

Spectrami 6.7 million 18
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CIRCulaTIon 10,200 copies

 IT distibutor 25%
 Reseller 22%
 Vendor 13%

 Assembler 10%
 VAD 10%
  VAR 8%

 Retailer 7%
  System 
Integrator 5%

 UAE 31%
 KSA 21%
 Egypt 11%

 Kuwait 9%
 Levant 8%
 Qatar 7%

READERSHIP  
BY SECTOR

READERSHIP  
BY COUNTRY

 Bahrain 6%
 Other 4%
 Oman 3%

EDITORIAL CALENDAR 2014

EVENTS CALENDAR 2014

Month Description

March Partner Connect

June Reseller ME Awards

September Partner Connect

December Partner Connect

Issue month Lead feature Feature Supplement

February The year of mobile computing Partner training

March Women of the channel Emerging vendors

April Software-defined networking Credit insurance

May E-tailing evolution Big Data

June Top channel chiefs 3D printing Peripherals Guide

July Reseller Awards 2013 Special issue
BYOD – how it affects the channel 

business?

August Champions of value-addition Security solutions

September Managed services Desktop virtualisation Security

October Annual industry survey and rankings High-speed Ethernet Distributor Handbook

November Reaching for the cloud Managed print services

December SMB opportunity in the channel Top system integrators

January Outlook 2015 Storage channels Reseller Hot 50



ADVERTISING RATES

Position
single issue Price 
(us$)

siX series Price 
(us$)

tWelVe series 
Price (us$) 

Double Page Spread 8,799 7,999 6,899
Full Page 5,799 4,899 3,799
Half Page Spread 5,799 4,899 3,799
Half Page 3,499 2,799 1,699
Bottom Page Strip 2,799 1,999 1,199

Position
single issue Price 
(us$)

siX series Price 
(us$)

tWelVe series 
Price (us$) 

Inside Front Cover 7,499 6,799 5,599
Inside Back Cover 6,499 5,799 4,599
Outside Back Cover 8,499 7,699 6,599
Full Page Advertorial 7,499 6,799 5,599
Belly Band 7,499 6,799 5,599
Cover Mount Price on application N/A N/A
Inside Front/Back Cover 
Gatefold Price on application N/A N/A

Inserts
5,520 up to 4 grams
4 grams+ price on 
application

N/A N/A

Guaranteed Position + 10% N/A N/A

Special Positions

sPecification
triM size W X H 
(MM)

BleeD size W X 
H (MM)

tyPe size W X H 
(MM)

Double Page Spread 414 x 270 424 x 280 384 x 240
Full Page 207 x 270 217 x 280 175 x 240
Half Page Spread 384 x 110 N/A N/A
Half Page Horizontal 175 x 110 N/A N/A
Half Page Vertical 85 x 230 N/A N/A
Bottom Page Strip 175 x 55 N/A N/A

Cover Mount Specifications on 
application

Specifications on 
application

Specifications on 
application

Belly Band Specifications on 
application

Specifications on 
application

Specifications on 
application

Technical Specifications

tyPe forMat file size
DiMensions 
(PX)

file size rate (us$)

Eyeblaster Banner GIF, JPEG 72dpi, 50kb 640 x 480 50KB 3,000 per issue
Page peel Banner GIF, JPEG 72dpi, 50kb 640 x 480 50KB 2,000 per issue
Floating Banner GIF, JPEG 72dpi, 50kb 160 x 600 50KB 2,000 per issue

Special banners

Dedicated eMarketing

tyPe forMat DiMensions file size rate (us$)

E-mail Shots GIF, JPEG, 
HTML, Text

Width can be reduced or 
increased (up to 640px)

100KB 300 CPM

tyPe forMat file size
DiMensions 
(PX) File size rate (us$)

Leader Board Banner GIF, JPEG 72dpi, 50kb 728 x 90 50KB 3,000 per issue
MPU Banner GIF, JPEG 72dpi, 50kb 336 x 280 50KB 2,000 per issue
Bottom Banner GIF, JPEG 72dpi, 50kb 728 x 90 50KB 2,000 per issue
Tower Banner GIF, JPEG 72dpi, 50kb 160 x 600 50KB 2,000 per issue

eNewsletter and Web banners

Web banner can also be supplied in Swf, I-frame or Javascript tag formats

As an early entrant to the regional IT publishing scene, CPI has for the past two 
decades built itself around an innovative culture based on generating cutting-edge 
ideas. It has partnered with leading global players such as IDG for its IT titles, Northern 
& Shell for OK! and BBC Worldwide for BBC Good Food while also developing its own 
trade magazines for the banking, industrial and construction sectors.
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